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Analysis of Wrong-targeted Media Supervision 
Abstract 
Wrong-targeted media supervision is a long-standing problem in China. In this 
paper the author adopted Marxist Historical Materialism Benefit Analysis 
Methodology to reveal the relationships among four main in wrong-targeted media 
supervision, hoping to explore the root causes of it and finally propose effective 
countermeasures to it. Besides the introduction and conclusion parts, there are five 
parts in this paper. The detailed description of each chapter is presented as follows: 
Chapter one talks about the phenomenon of wrong-targeted media supervision. 
The first section introduces some basic conceptions and scopes of media supervision, 
defines important supervision objectives and points out that media supervision should 
firstly objects public powers, followed by public events and people, and general social 
phenomenon is the last. Section two illustrates that China media supervision had been 
wrong-targeted in three perspectives-mainly importance, level and region perspectives, 
causing the weakness of the supervision effects. 
Chapter two makes a detailed introduction about the Marxist Historical 
Materialism Benefit Analysis Methodology and points out that Benefit Analysis 
Methodology, which is an universal significant method for human beings to 
understand social life, is prior to other analysis methods to solve the problem of 
wrong-targeted media supervision.  
Chapter three analyzes the complicated relationships among the four 
main-people, media, party and government in wrong-targeted supervision. When 
analyzing the relationships between mass and party or government, the author 
introduces "commissioned - agent" theory and points out that power figure must 
accept people's supervision according to this theory. To explore the relationships 
between people and media, the author illustrates that in media supervision people is 
the essential supervisor, but media is the legal supervisor. When discussing the 
relationships between party and media, the author points out that although media is 
the supervisor to party, the party is the leader and manager of the media as well. To 
explore the relationship between party and government, the author points out that in 
China the ruling party are the same as government.  















above analysis about mutual relationships and interests, the author points out that the 
direct cause of wrong-targeted supervision is that supervision costs & risks are more 
than the benefits it brings; The root cause however lies in the impropriate existing 
relationships between party and media as well as party and government, both make 
media supervision difficult.  
Chapter five propose countermeasures to Wrong-targeted media supervision. By 
adjusting mutual relationships and adhering to the "party leads media" principle, the 
author suggests some countermeasures such as innovating monitor mechanism, 
conversing wrong conception, promulgating related laws and spirit encouraging etc.. 
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第一章  新闻舆论监督的错位现象 
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